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— WHO WEARE

Established in 2019, Click Agency is an integrated communications agency that guides its clients through the
process of digital transformation, implementing brand consulting projects.

Our team, based in Salerno, offers a transversal and creative approach to project management.

We develop innovative strategies to realize the goals that every company has for its brand, accompanying the
processes of change both internally and externally within organizations and channeling all inter-company
areas with strong and authentic involvement.

Thanks to our analytical approach, we implement custom projects, ensuring defined timelines and
quantifiable results, leveraging the latest technologies and cross-channel communication channels.

We are a strategic partner that turns challenges into opportunities, ensuring that each project not only meets
but anticipates market needs.
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— ATREMENDOUS GROWTH SINCE 2019

2019 2020
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Earlier adopter of Al

technology (CGl videos) to
integrate innovation in content
production for social media.

Client proximity for building E
personalized relationships
and tailor-made strategies.

Result driven and data
centric organization. With
a single point of contact
approach we assure
: meticoulously and speedly
'the respect of the deadlines.

TURNOVER VOLUME GROWTH

20+

PEOPLE

Strong runaway for :
accelerating geographical E
expansion thankstoour |
global footprint of .
customers and our agility. .
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INTERNATIONAL
CLIENTS

click
AQENCY



— FOUR MAIN MARKETS
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OURTEAM

A team specialized in digital transformation, working alongside companies to build an authentic and coherent narrative.

Art director IWlustrator Videomaker Project manager

Copywriter Digital analyst UX/Ul designer Social media manager

We create ideas, unique content, big dreams, and ambitious projects. We imagine, build, and reinvent constantly within
definite timelines. New every day, always connected.

click
AQEncyY



——— OUR SERVICES

We offer integrated solutions for corporate, internal, and external communication strategy, both

online and offline.

STRATEGIC
CONSULTANCY

We define a comprehensive
approachto brand strategy and
communication to develop
customized, effective, consistent
strategies.

We help brands to establish a solid
and cohesive presence bothonline
and offline.

INTERNAL
COMMUNICATION

We help organizations foster
collaboration, engage employees, and

facilitate the alignment of goals, values,

and culture around a common vision.

We develop customized tools - intranet,

corporate TV, internal magazine - to
create trust and transparency.

BRAND STRATEGY

We enhance brand consolidation by
defining the brand identity,
architecture, and corporate culture.
We help cascade themin the
organization to foster employer
branding strategies and internal
branding through interior design.

SOCIAL MEDIA & DIGITAL
COMMUNICATION

We support a result-oriented social
media presence with content creation
(multilingual if required) and calendar
management.

We set up international social media and

Google Ad campaigns.

CONTENT DESIGN &
PRODUCTION

We create professional content in different
formats for engaging and meaningful
narratives.

We lead direction for customized camera
crew, shooting &videos, graphic and motion
design, 2D-3D-CGl visual effects,
newsletters, blog articles, white papers, and
reports.

EVENT MANAGEMENT

We support our clients in the conception
and development of on-site events —
exhibitions and conferences —and online
events —webinars and podcasts.

We provide full event coverage with booth
design, live content communication, digital
promotion, and video testimonials.




——— OBIJECTIVE

Enhance awareness to cultivate
connections and collaboration,
fostering a strong sense of community
and belonging.

Promote corporate culture and values by
creating meaningful synergies that help
people to resonate with the company.

AWARENESS \ BELONGING \ CONNECTION TRUST



— TOOLS FOR COMMUNICATION

STRATEGIC
CONSULTANCY
INTRANET CORPORATE
VIDEO
STRATEGY

/ RATEQG
S\ y
oY é\+/\ \

CORPORATE QD <
v o "OZ [ LINKEDIN ]
= STRATEGY
INTERNAL § z EXTERNAL
COMMUNICATION s 5 ) COMMUNICATION
=
o <
gggfﬁ ] o (\% [AMBASSADORSHIP]
/Vé, O\é
YiN; NOIWM
[ INTERNAL ] [ EMPLOYER ]
BRANDING BRANDING

EVENTS

click
AQENCY



— TOOLS FOR INTERNAL COMMUNICATION

We assess the state-of-the-art, identify goals
and deliverables, and design the set of

strategies to implement.
/ o RATEG) o \
INTRANET O$ +/\

We structure an internal network of sites to [CORPORATE] N

STRATEGICAL CONSULTANCY
[ INTRANET ] ™

foster collaboration and communication TV
among teams.

We curate regular editorial updates to reach
all employees and enable effective
communication. [

A
&
S
=
CORPORATE TV ;
=
O
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HOUSE ORGAN 7 &
We develop a regular editorial project to 6,\\71 N NO \ L\(] O /

communicate milestones and achievements
internally and externally.

INTERNAL
INTERNAL BRANDING BRANDING

We cascade the company culture and values __—
into a set of initiatives for a cohesive sense
of belonging.
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Engage with our intranet!

INTRANET

INTERNAL COMMUNICATION

GOAL
Create an internal website network to enable communication and
document storage.

20250914 Corporste Short Video

PLATFORM: Microsoft Sharepoint

AlldLabels

TIMEFRAME: 6 months.

OUTPUT

* Define the purpose, main objectives and goals

* Project the website architecture, specs and functions

¢ Contentinventory and structure in columns, tools, teams

e Category inventory for public/private spaces or groups

* Design the look and feel in coordination with the C.1. ———— <

* Set up the platform, create and implement the Home Page and 55:3533:; B - T
function pages : = :

- Content creation by content owners for each team, definition of Collegamenti importanti - G
the way of working, and set up of content libraries for each
department

e Kick-Off preparation (announcement letter/FAQ/leaflet)

¢ Platform release

* lIgnition sessions for the community and creation of “video
guidelines”

* Development of common tools (Wiki, Learning Platforms) and
external integrations (booking system)

* Assistance & maintanance (yearly agreement)

A place 4 All

Claxa qu per i noatrs Codes di condotts

All4Labels

GLOBAL PACKAGING GROUP




—— CORPORATE TV Ch n n i
We implement a fundamental communication channel to promote a

corporate key messages, culture and values, with dynamic editorial

content to effectively reach and engage the wider audience. Our Corporate I v

STRATEGY DESIGN

Based on the client’s needs and target audience, we develop a
dedicated strategy with channel architecture and a distribution
map in accordance with IT requirements and technical

infrastructure. Chann . Chann: Chann 3

Qur Corporate TV Our Corporate TV Our Corporate TV
CONTENT CREATION
We create editorial formats and multilingual and customized
content for different audiences to nurture regular issue releases.

MOTION DESIGN
We develop customized graphic elements and motion designs to
enhance visual communication, reinforce branding, convey

messages, and significantly improve user experience and
retention.

N

SCIOPERO FERROVIARIO RIDOTTO A 12 ORE FINO ALLE 15

SCIOPERO FERROVIARIO RIDOTTO A 12 ORE FIN(
Musica In 55mila a Roma per il concerto dei Depeche Mode Meteo

OUTPUT
* Channel architecture and distribution map Safety Walks
* Editorial strategy and graphic concepts

* Regularvideo content production, including: §¥7
* Copywriting g

279 256 267
Il |
 Customized motion designs o I A= \.—"ﬂl’\
.E:o.l'"nl SITE :g:glﬂuﬂ SITE '
Erfurt rfurt l‘ tiil
il

SCIOPERO FERROVIARIO RIDOTTO A 12 ORE FINO ALLE 15
Mutics In S5enia & Roma per il concerto del Depache Mode Auieo Allerts meteo n d

e n S5emila o Roma pee § Mode M.

SCIOPERO FERROVIARIO RIDOTTO A 12 ORE FINO ALLE 15
Chann:
M Moo Ind | OeSmm v




©conomia :
del mare & =

WIB

HOUSE ORGAN

We create editorial concepts to engage internal and external audiences,
and cascade purpose, values, and projects.

From purpose assessment to launch and regular publication, we elevate SARSE ) A
the brand and reinforce it with a broad and lasting editorial tool with < NN Lgonomiay
magazines, newsletters, journals or white papers. ) .

Multilingual publications, both digital and print.

EDITORIAL STRATEGY
We craft a clear framework for the brand narrative to ensure accuracy . 7 - ‘
and consistency in tone, topics, and style, in the content creation. : 3 e Y s - ) ¥ Newera,

new look.

COPYWRITING
We create compelling, clear, and persuasive copy that captures
attention and resonates with the target audience.

“Poste taliame Spa® spedizione in sbbosamento postale 7% Latina AuL n.CATSV2012

GRAPHIC DESIGN
We craft strong graphic designs to enhance visual communication,
reinforce branding, convey messages, and significantly improve il dominio

user experience and retention. 4 o A = o ¢lasfida nelle
: ‘ |y operazioni future

OUTPUT
e Editorial framework and key messages
e Content production,including:

* Copywriting

* Customized graphic designs

INDICE



INTERNAL BRANDING

We enhance workplaces' beauty with interior design projects

where people feel comfortable and the brand and its values are
clearly represented.

Through office and production area inspections, we identify the
most relevant spaces for signage, exhibition, and architectural
projects to encourage a sense of belonging, dialogue, team
building, and the development of hew ideas.

at Alldlabels




— TOOLS FOR EXTERNAL COMMUNICATION

STRATEGIC
/[ COTRATECIC ] VIDEO STRATEGY
We showcase company culture and
CORPORATE values in a compelling video milestone.
[ VIDEO ]
STRATEGY
LINKEDIN STRATEGY

ATE
/ %" R G ¥ & \ We deploy strategies for an effective social
O$ +)\ media presence.

%\\ «»\p [ LINKEDIN ]
STRATEGY
o Z AMBASSADORSHIP
= ‘Z We train and cultivate proud spokespeople
=) to be brand testimonials.
= @)
>
O § EMPLOYER BRANDING
O \% We shape and amplify authentic company
)& Q AMBASSADORSHIP culture to attract, engage and retain top
/V $ talent.
& o)
ey |\
I NO EVENTS
We create unigue experiences to showcase
EMPLOYER brand excellence with event coverage both
BRANDING onsite and online.

EVENTS
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— VIDEO STRATEGY

EXTERNAL COMMUNICATION

GOAL

Leverage corporate storytelling and engage audiences with
dynamic content by promoting corporate assets or campaigns
in coordination with B.I.

TIMEFRAME: 2 weeks

OUTPUT

* Initial assessment

* Storyboards definition

* Graphic/Motion elements development

* Shooting plan

* inventory of stock clips/audio tracks

* Video Shooting

* Editing and post-production with 2D-3D-CGl visual effects
* OnTime In Full delivery

>>>WATCH THE VIDEO FOR MOTHERLAND

>>>WATCH THE CGI VIDEO FOR MIAMO

MIAMO

P Pl ) 003/040



https://www.youtube.com/watch?v=znQwVJfnZOg
https://www.youtube.com/watch?v=NzJFvgklkjI

LINKEDIN STRATEGY

EXTERNAL COMMUNICATION

GOAL

Promote the brand narrative and initiatives with engaging
content to engage audience a corporate storytelling and engage
audiences with dynamic content by promoting corporate assets
or campaigns in coordination with B.I.

TIMEFRAME: 3 weeks for initial activation + 1 week for monthly
updates.

OUTPUT

* Content audit, definition of target audience and goals
* Editorial planning and column structure

* Template design creation

* Monthly calendar

* Content production (incl. visual design)

* OnTime In Full delivery

*  Community management

¢ Social media ads

* Performance monitoring

CON BURRO E
LIEVITO NATURALE

ADDITIONAL SERVICES

* Ambassadorship training courses with certified LinkedIn® . 3 All4Labels Lo
trainers - Pegasus Ultra WS FSC™

* Design of the LinkedIn Life Page and content creation . - SH6020 Plus

. . . Mexico ™ N UNCOAte: IAPer made from pure
* CEO LinkedIn editorial calendar : iy

CREE B AL W natural ECF puip. Cream, with a

Ultra WS treatment of the face
material and

on the face
surface.

esponsible forest
t worldwide

MOTHERLAND

MOTHERLAND

All4Labels



— AMBASSADORSHIP

We hold ambassadorship training courses with certified trainers
and develop an authoritative presence to strengthen personal

branding on LinkedIn, fostering strategic connections and visibility.

TRAINING SESSION

We design personal ambassadorship training course with
consultants and certified LinkedIn® trainers to empower
communication skills. Four lessons/month.

PROFILE OPTIMIZATION

We optimize ambassadors’ profile by providing with professional
headshots, compelling headlines, engaging summary, URL
customization.

AMBASSADOR BRANDING

We develop customized key messages and editorial plans for each
ambassador, in accordance with the corporate editorial plan to be
resonant and effective. We provide dedicated content and articles
for each ambassador to further promote the company's strategy.

OUTPUT

e Training course materials

* Personal narrative framework and key messages for each
ambassadors

* Content production (articles/posts/videos) for each ambassador

to fit the overall strategy. It includes:
* Copywriting

* Customized graphic designs

* Personalized video production

@ ChenYan 5l - 7
L) ppydre v'.@r

1 has bzen 2 graat pleasure 10 participate the panel discussion to share our
digital and automation strategies, and exchange the major industry trends in
Europe with other industry ksaders! _.. altro

P All4Labels - Global Packaging Group

m+®
nspiring days for our teams at Labelexpo Americas 2024!
‘We explored the latest technologies and innovations, we connected with
industry leaders and top players. nurturing valuable partnerships .. alirc

2 Gabriela Neves, Msc. - 1"
2. to « 38

One meee testament 3bo ability and collaboration @

* UPM Raflatac
. ®

support your customers on their sustainability journeys. 2170

Together with the

UPM

Raflatac team, we have

ﬁgélilsN’E =M Q sEARCH been able to better advise

our customers on how to

reach their sustainability
30 December 2033
goals.

AllgLabels participates in
COP28

AllgLabels Global Packaging Group, one of the world's leading
tabel companies and a pioneer in sustainable and digital
packaging, has participated at the 28th United Nations Climate
Change Conference COP28 in Dubai, reinforcing its commitment
to the environment, product innovation and value chain
transparency.

Cotroct Maves, MS<, e ekt of ghotel HAD wnt umtamasedy st Adhl b erwemsd darmng COPPE

Stk ost recently, the group was invited to participate in the 2023
p United Nations Climate Change Conference, more commonty
known as COP28, held from November 30 to December 12 at

= Expo City in Dubai, United Arab Emirates.

“We are hanored to have represented the packaging industry at COP28

in in Dubai and to have the opportunity to show our sustainability best
peactices, including reduced emissions made possible with innovative
and optimized production processes,’ commented Gunther Weymans,
chief operational officer of AllsLabels Group.

Click below to watch the AllsLabeis COP28 interview.

Thank you UPM Raflatac to invice me to talk about LCA. a topic that | am . altro

+ Segui

4 Strong parerships and credible data — two key factors that that can help you

0 Chen Yan 5l - *°
@& e
n Drupa 2016, Benny Landa demo
solution to replacs conventional emi
that 2 faw years later | got the opportu

) ACTEGA
oo

Today we opened the SECOLEAF Competence Center for the first time to
the international press. During five demos and lab &

all participants
gained insights into our sustainable and revolutionary .. aitro




AMBASSADORSHIP VIDEO INTERVIEW

Alina Miccolis

Dario Urbinatl

!zm Aw;f\r)_ :[ ‘rr . - 1‘")-‘?!’{!'&5

3 allakine Sl s .
L o P 3

All4Labels // Sustainability manager Fedrigoni Gallus
Ambassador video Ambassador video Ambassador video
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CO-BRANDED VIDEO STRATEGY

EXTERNAL COMMUNICATION

>>>WATCH THE VIDEO >>>WATCH THE VIDEO >>>WATCH THE VIDEO

mE



https://www.youtube.com/watch?v=KuxugEmXXg0
https://www.youtube.com/watch?v=SZ-UXC-9bdY
https://www.youtube.com/watch?v=T8-JCGWuFJQ

EMPLOYER BRANDING

Linked [ g & @3 & *

= a: 3] ] *

Linked [ GEW Appications v Products v Servoe&Spares v Kowledgshub v Cootsct v Abootus v News v Engish v Q)

Back in December 2022, the All4Labels Group announced plans to begin the implementation of an ambitious and wide-ranging UV
LED uporade program, as part of its to its as a leading company. You can
read the original statement about the GEW and All4L abels upgrade program here.

How will
fulfill the unmet
needs in

The new year is rolling at a fast pace, and the highly qualified, deeply
passionate, and profoundly creative team at AlldLabels - Global Packaging
Group is working hard to meet our customers’ challenging goals. ... altro

GEW and All4Labels Group discuss LED initiative

)

We took the opportunity to discuss this upgrade program with Severin Much of All4Labels, at Labelexpo Europe in Brussels. Severin
is responsible for Global Printing Technology at All4Labels and was instrumental in the implementation of Phase 1 of the program.
You can watch the video here:

Connecting brands & consumaers w

service and quality, using the iat

.n«».-
How will Blockchain fulfill the
unmet needs in labels and

Creating exceptional brand
appeal in the premium spirits

. .
packaging industry? market

@ ChenYan &R > % Horacio Guerrero Silis B N
@D esd of Globsl Operation Technology at AlldLabels - Global Packaging Group | _+Segui ) Packaging & Labels Pro i ( +Segui )

Data pubi

The limited traceability of conventional supply chains, the growing concerns of The #pharmaceutical industry plays a crucial role in ensuring public health

Despite the increasina diaitalization of our entire world. as shoppers we are still

food safety and the requit Linked T = H = = * PF Linkedd E] < i = 2 * and well-being. As technology advances and consumer expectations grow,
known in the label and pa : e Eall : S - H tro
pharmaceuticals packaging is constantly evolving. This week our ... altro
often insufficient to fulfill ipt
blockchai id ]
SRR RIENCESOMmE ‘]; ... AlldLabels - Global Packaging Group
First, let's take a step back N . L .
P We are experiencing the CPHI 2023 in Barcelona, living firsthand the
Supply Chain Traceabilit o main trend in the pharmaceutical industry! ... altro
secure transparency and v :
converters, we must prodi :g ’
regulatory requirements. | { -~y
customers in an immediat 2 . AlML'b.l' CPH 2023
Requirements On Food § dr ; . Visit us at our Booth
brand offered more detail o 2E29

willing to pay premium fo
are prompting producers
product origin possible.

. CPHI 2023

Reduce, Reuse, and Recycle " % We use Technology to harness
people's unique value.

We are at the heart
of pharma, under
the banner of

Gabriela Neves, MSc. )
’ Head of Global R&D and Sustainability na All4Labels - Global Packaging Group +Segui )

Data 21

Francesco Paolo Mansi
3 Sales Manager Global Key Accounts presso AlldLabels - Global Packaging
The entire All4iabels business is focused on realising three core sustainability :7"”"_
concepts: ‘Reduce, Reuse, and Recycle'. :

( +sequi )

Our sustainable packaging reduces customers' environmental footprints. By using If you believe that digitalization is the key to live in a better world, you cannot fail

recycled or renewable raw materials, and by seeking better ways to promote
recycling after disposal, we help to create a truly circular economy. Ambitions
extend still further — we look for ways to minimize the carbon footprint
significantly across all of our production processes, and within the supply chain.
Whenever possible, we facilitate the design of packaging that offers reusability and

to know what my Company, All4Labels - Global Packaging Group, believes.

It's very stimulating and motivating to be able to work in a company that is always
investing in latest new technologies.

We want to oromote diaital transformation doina thinas differently while
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EVENTS sl b

We help our clients create memorable, impactful and successful
experiences through creative event design, meticulous planning,
and logistics, for conventions, roadshows, meetings, open days,
webinars and live streaming broadcasts.

CONCEPT DESIGN & PLANNING

We define the event’s purpose, audience, and theme to craft
engaging experiences. We drive promotion, coordinate
communication, manage participants, and oversee on-site
execution.

DELIVERY & MANAGEMENT

We oversee all operational aspects, ensuring smooth execution.
This involves coordinating vendors, managing schedules, handling
last-minute adjustments, and ensuring a seamless attendee
experience.

POST-EVENT ANALYSIS & FOLLOW-UP

We gather feedback, analyze event success, and care about post-
event communication. This includes reporting on key performance
indicators (KPIs), attendee feedback, financial review, and follow-

up engagement strategies.

OUTPUT

* Eventconceptdocument

* Marketing and promotional materials
* Eventschedule & logistics plan

* On-site execution strategy

* Post-eventreport




EVENT // OPENING

EXTERNAL COMMUNICATION

GOAL

Organize the opening event of the All4Labels innovation hub
(Cok - Center of Excellence)in Salerno (ltaly). Engage media
and the technical community of the packaging industry during
the event, and support with pre & post-event communication.

TIMEFRAME: 2 months

OUTPUT

* Initial assessment and event plan

* Participant list, save the date, invitations

* 3video teasers

* Location setting, installations, and technical services
* Photo-video shooting during the event

* Roundtable moderation

* Live streaming and professional real-time direction

* Video interviews

* Post-production and delivery of the complete footage

>>> WATCH THE VIDEO TEASER
>>> WATCH THE VIDEO TEASER nr 2
>>> WATCH THE VIDEO TEASER nr 3

© 2ae0e:

Center
of Excellence

Design through the Future



https://youtu.be/ql1-jds59p4?si=p6g2VoIVSkuVvgMQ
https://youtu.be/xz2sWSUFGtI?si=yvtxF4MRHucGsicJ
https://youtu.be/DaAMq0xUzO0?si=wvMRZ0WZJgm8La8F

EVENT // EXHIBITIONS

EXTERNAL COMMUNICATION

GOAL

Create the booth design for participation in trade fairs and
exhibitions in C.l. compliance and in coordination with pre &
post event communication.

TIMEFRAME: 3 weeks

OUTPUT

Initial brainstorming

Specs definitions and technical requirements

Booth design

Development of coordinated communication materials (save
the date, invitations, video teaser, social media graphics)
Photo-video shooting during the event

Content creation with graphic/motion design and 2D-3D-CGl
visual effects

Post-production and delivery of the complete footage

Cera
volia

noeeiola




EVENT COVERAGE FEDRIGON = b -

Fedrigoni World

EXTERNAL COMMUNICATION

Our new self-adhesive solutions

GOAL

Promote brand participation in the LUXE PACK with live content
for social media, traditional media, and photo reportage of the
event.

TIMEFRAME: 12-24 hours

OUTPUT

* Initial assessment and live communication plan

* Storyboards definition

* Photo-Video Shooting on site

* Video interviews and customer testimonials

* Content creation with graphic/motion design and 2D-3D-CGl
visual effects

* OnTime In Full delivery

* Post-production and delivery of the complete footage

>>> WATCH THE SUMMARY VIDEO

FEDRIGONI

%/ SELF-ADHESIVES

FEDRIGONI

- " . ....,,i :


https://youtu.be/EFL9s13VHlE

— EVENTS VIDEO

Bobst
Grand opening Bobst Firenze

click
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— OURCUSTOMERS

‘ All4Labels @ FEDRIGONI
aaaaaaaaaaaaaaaaaaaa 38/ SFLF-ADHESIVES

illy amazon saLocco

il

nilpeter  SRANCOMPUTING

FlintGroup

SAN SALVATORE
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MAKE YOUR COMMUNICATION
STRATEGY A SUCCESS!

@

ADRIANO POTO
CEO at CLICKAGENCY
+39 348.9162289



mailto:a.poto@clickagency.it
http://www.clickagency.it/

clickagency.it

ibution of this presentation content in parts or whole, on any medium,
rohibited without written approval from ClickAgency.



